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TotalEnergies Marketing UK Limited (formerly Total UK Limited) is part of TotalEnergies S.E.'s
operations in the UK and the Company is joined in its commitment to “better energy” through its
products marketed in the UK and the development of new products and services contributing to its
net zero ambitions. The Company is also committed to the wellbeing of its employees ensuring a safe
environment with opportunities to develop their skills and capabilities while delivering quality
products to our customers throughout our range. TotalEnergies Marketing UK Limited is a key
member of the local communities where it has presence and actively engages in a wide range of
activities and initiatives within them.
The directors of TotalEnergies Marketing UK Limited have acted in accordance with their duties
codified in law, which include their duty to act in the way in which they consider, in good faith, would
be most likely to promote the success of the Company for the benefit of its members as a whole,
having regard to the stakeholders and matters set out in section 172(1) of the Companies Act 2006.
The Company holds a series of wider meetings and workshops inviting its employees to share their
feedback onthe relationship with the Company and foster an environment of open communication
where employees can raise concerns and provide ideas on how to improved company performance
and the working environment whilea mutually acceptable roadmap can be formalised that will
benefit both the employees and the Company. The Company also provides a gateway for its
customers to be able to share their feedback and engages with them through our dedicated
employees to address their needs as part of delivering our contractual obligations. Senior
management is also engaged in regular communication with our suppliers in order to enhance our
collaboration and share best working practices including but not limited to efficiencies, health and
safety and environmental impact.
Any decision making is based on feedback provided by senior management considering, commercial,
environmental and safety aspects along with financial inputs. All decisions are based on mid- and
long-term strategic initiatives, which are based on the broader strategic goals of TotalEnergies S.E..
The board of directors along with the Company’s management reviews the outcome of such
decisions through structured periodic meetings at company and business line level.
The Company is part of an innovative forward looking organisation which is committed to a net zero
carbon foot-print by 2050 and as such there are numerous initiatives focused on reducing our carbon
footprint assessed by management and also marketing products that enable our customers to
achieve similar targets. These include the implementation of sonic blending for the production of
lubricants reducing the energy consumed and the by-products while planning an overhaul of the
lubricants plant focusing on the efficiency of operations and the reduction of the carbon footprint.
Also, the Company expanded in the operation of Electric Vehicle (EV) charge points (CPs) in London,
through the acquisition of Source London Mobility Solutions (previously Bluepoint London) and is

planning to offer EV solution to business customers as well. Furthermore, the Company is engaging
with the local communities and other organisations through a wide range of initiatives focused on
our corporate and social responsibility drive of being a valued member of local and wider
communities.
Lastly, TotalEnergies Marketing UK Limited follows and adheres to the high standards of
TotalEnergies S.E. in terms of operational excellence, safety and wellbeing of our people and our
stakeholders. Safety and operational excellence remain a high priority and continues to contribute
positively to the overall financial performance of the Company.
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